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INTRODUCING THE CHASE THE RACE CAMPAIGN SIMULATION

Envision provides students with engaging college @areer immersion experiences. These experiamtemnce
opportunities for students to be accepted inta twlege of choice, and provide these students sktll development
leading to both college and career success. Appeadrly 20% of currently enrolled ninth graderslwibtain a Bachelor’s
Degree within six years of their high school grathra National studies have shown that the Amerieducation system
has succeeded in making students eligible for gellbut it has yet to succeed in making them sstaleshile in college.
Intensive national research has also shown thitgmbktudents are unprepared in four major arbesiequate College
Knowledge, Immature Cognitive Strategies, Undertigpped Academic Behaviors, and Deficient Core Canterowledge.

As part of Envision’s “Chase the Race” core cuticy, students have the opportunity to participatan academic
campaign simulation that highlights current podtitssues, while fostering many of the core shiikst support college and
career readiness. Students participate in a maotee&lection and create a platform based on dugsues in relation to
state demographics. The simulation challenges toeirink analytically, publicly debate, and devefmgrsonal and
professional relationships with other students. Gdmpaign simulation provides students with realldvexperience and
skill building in areas that apply to all careensldife situations such as...

» Analysis and Synthesis of Information

» Communication and Teambuilding

» Networking and Consensus Building

e Constructing & Defending Platforms & Ideas

e Crisis Management and Conflict Resolution

* Public Speaking and Debate

Students collaborate in groups of 5-8 to simulafe=nate campaign, taking on the different rolesritake up a campaign
staff. For each state there will be 2 Senate cagnpiams, each campaign team will represent eftipeogressive or a
conservative Senator from a specific state. Througthese 10 modules, students will simulate sospects of a campaign.
The number of states you have campaigns/ elecitiondll vary based on the number of students pguditing in the
simulation. An overview of the core modules is pded below:

Module Classroom Time Notes
1. Initial Campaign Meeting 20 Minutes
2. Issue Research 120-240 Minutes Can be assignezhasaork / non-class time work
3. Candidate Introductions 20 Minutes
4. Press Release Preparation 40 Minutes Can be adsigrr@omework / non-class time work
5. Press Release 20 Minutes
6. Campaign Commercials 60 Minutes Assumes adoptid@@aofpaign Advertising Lesson
7. Platform/Policy Construction 40 Minutes Can be gissd as homework / non-class time work
8. Press Conference 40 Minutes
9. Candidate Debates 60 Minutes
10. Election Day 20 Minutes Can be hosted online artdmpact class time

SIMULATION LEARNING OUTCOMES

The “Chase the Race” Campaign simulation aims épare students in the following fashion:
» Students will recognize the importance of civic aggment and their role in the ever evolving Amaeripality.
» Students will be able to describe state and ndtlemal policy initiatives in the areas of natiorsgcurity,
energy, healthcare, and the economy.
e Students will employ critical cognitive and affesiskills required for college and career succeske 23

Century.

© Copyright Envision 2015




SIMULATION INSTRUCTIONAL METHODS

Envision provides students with an intellectualhgaging foundation that will empower students tplese, discover and
achieve throughout their life-long pursuit of leiaigh and personal development. This foundationoisstructed through a
unique approach to experiential learning that fssteonfidence, inquiry, investigation, corporatealogue, and self
discovery. Through thoughtful and active dialogwestn educator and students, advancements in sidfstanding, critical

thinking, independent analysis, global engagenteambuilding, and communication are accomplished.

SIMULATION INQUIRY MAP

How do successful candidates for public office ultimately win?

Chase the Race, Powered by Envision

C3 Disciplinary Focus: Civics;
Economics; Geography; History

C3 Inquiry Focus: Evaluation
Sources & Using Evidence

Content Topic: Elections

credibility.

C3 Focus Indicators: D.1.5.9-12 - Determine sources that help answer compelling questions, taking into
consideration mutiple points of view represented in the sources; D.2.Civ.10.9-12 - Analyze the impact of
personal interests and perspectives on application of democratic principles; D.2.Civ.14.9-12 - Analyze
contemporary, historical, and emerging means of changing societies; D2.Ec0.1.9-12 - Analyze how
incentives influence choices that result in policies; D2.Eco.11.9-12 - Use economic indicators to analyze
the future state of the economy; D2.Geo.5.9-12 - Evaluate how political and economic decisions influence
cultural and environmental characteristics; D.2.His.4.9-12 - Analyze factors that influence perspectives of
people during different historical eras; D.3.1.9-12 - Gather relevant information from multiple sources
representing a wide range of views; D4.4.9-12 - Critique the use of claims and evidence in arguments for

CCSS ELA Anchor Standards Alignment: SL.9-12.1; SL.9-12.2; SL.9-12.3; RIT.9-12.1; RIT.9-12.8; RIT.9-12.9

Grade Level: 9-12

Resources: Campaign Simulation
Educator Guide; State Profiles;
Breaking News Samples; Policy
Research Library; Supporting
Lesson Plans & Artifacts

Time Required: Scalable from 1
hour to 10 hours of classroom
time
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Experiential Learning, the “Chase the Race” Campaig Simulation and the 5E Instructional Model

Phase DescriptioA Campaign Simulation 215 Century Skills
Components

Engagement The teacher or a curriculum task accesses thedesprior knowledge and Initial Campaign Meeting Problem Solving
helps them become engaged in a new concept thtbegise of short Issue Research Reasoning
activities that promote curiosity and elicit prlatowledge. The activity Candidate Introductions Systems Thinking
should make connections between past and presentrlg experiences, Press Release Prep
expose prior conceptions, and organize studenitsitig toward the
learning outcomes of current activities.

Exploration | Exploration experiences provide students with arsombase of activities Issue Research Complex
within which current concepts (i.e., misconceptjopsocesses, and skills Candidate Introductions Communication &
are identified and conceptual change is facilitatesdrners may complete Press Release Prep Social Skills
lab activities that help them use prior knowledggenerate new ideas, Platform Construction Reasoning
explore questions and possibilities, and designcamdiuct a preliminary Self Management
investigation.

Explanation | The explanation phase focuses students’ attentianarticular aspect of Press Release Analysis of Data
their engagement and exploration experiences anddas opportunities tg Campaign Commercial Interpretation
demonstrate their conceptual understanding, prateks, or behaviors. Press Conference Complex
This phase also provides opportunities for teactoedirectly introduce a Candidate Debates Communication &
concept, process, or skill. Learners explain thatterstanding of the Social Skills
concept. An explanation from the teacher or theicwium may guide then Teamwork
toward a deeper understanding, which is a cripeat of this phase.

Elaboration | Teachers challenge and extend students’ conceptdarstanding and Press Release Interpretation
skills. Through new experiences, the students devééeper and broader Campaign Commercial Knowledge Application
understanding, more information, and adequatessi8tiudents apply their Press Conference Research
understanding of the concept by conducting addiliactivities. Candidate Debates Synthesis of Data

Evaluation The evaluation phase encourages students to des@ssnderstanding and Candidate Debates Intellectual Openness

abilities and provides opportunities for teachere\aluate student progre
toward achieving the educational objectives.

Election Day

Reflection
Self Awareness
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PROGRAM SIMULATION OVERVIEW

OUTLINE OF EVENTS

. Initial Campaign Meeting
a. Senator election.
b. Campaign position assignment.
c. Review of state profile.

*Breaking News*
At designated times, breaking news event
will occur, adding another challenge to the
simulation.

n

. Issue Research
a. Research on critical issues through provided agior credible outside sources.
b. Chief of Staff prepares to introduce candidate.
c. Policy Specialists craft policy statements.

[ll. Candidate Introductions
a. Speaking role/topic: Chief of Staff reads a prefd statement that includes candidate biogragmgpaign slogan
and general focus of platform; save specific poigspes for Press Release.
b. Setting: formal; students in audience take noteg@as to improve/clarify, while also noting pointswhich to
later question the opposition.

IV. Press Release Prep PO”S = Cl’eatlve FeedbaCk
a. Formulation of election platform thgh The Educator is encouraged to deliver “polls” andws
completed half-page policy statements. reports” after public speaking events to add atgefactor
b. Campaign Manager prepares statement. Policy to the simulation. This also provides the studevitis
Specialists tailor a policy presentation in critiques to improve campaign platform and overall
response to changing events. direction. For example:
V. Press Release
a. Campaign Manager controls the agenda of the
Press Release. THE DENVER PoST
b. (suggested) Speaking role/topic: If deferred to py
the Campaign Manager, one Policy Specialist . .
can address his/her area of expertise in a Conservative leadlng ...bar ely
prepared statement with respect to any changihg | Denver - Conservative <name> narrowly leads
events. Colorado's topsy-turvy U.S. Senate race, despite
c. Speaking role/topic: Campaign Manager readga | nearly half of the voters saying he lacks fn
prepared statement briefly addressing the four economic plan, a newWenver Postpoll finds.
issues and the matters/concerns of their state. Coloradans also voiced a disconnect with the
d. Setting: formal; students in audience again Progressive candidate’s policy on alternative
critically evaluate public speaking occasion. fuels.
VI. Campaign Commercial Conservative <name> 45%
a. Field Director controls the agenda of the Progressive <name> 42%
Campaign Commercial. Undecided 13%
b. (suggested) Speaking role/topic: If deferred to py Margin of error +/- 2.9%
the Field Director, one Policy Specialist can

address his/her area of expertise in a prepared

statement with respect to any changing events.
c. Speaking role/topic: Field Director presents Campa&ommercial. This can take a variety of forms.cBsative!
d. Setting: formal; students in audience agairicediy evaluate public speaking occasion.

VII. Platform/Policy Construction
a. Campaign teams anticipate questions in pat¢iparfor the Press Conference.
b. Teams submit questions for the Press Confer€acelidate Debates for approval.
c. Policy Specialists prepare Press Secretary andi@ate for Press Conference and Candidate Debate.
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VIII. Press Conference

a.
b.

C.

d.

Press Secretary controls the agenda of the Pra¥ei€ace.

(suggested) Speaking role/topic: If deferred taHeyPress Secretary, one Policy Specialist careaddhis/her area
of expertise in a prepared statement with respeahy changing events.

Speaking role/topic: Press Secretary ansguggstions asked by the staff regarding the campafgrs far.
(Remember: For better or for worse, the Press &egreill have to answer for what the campaign piesented to
this point.)

Setting: formal; students in audience agairicediy evaluate public speaking occasion.

IX. Candidate Debates

a.

b.

c.
d.

Speaking role/topic: Candidate fields preraped questions about the four issues, any chareiagts, and

possibly more.

Students direct questions to a specific candjdhen the opposing candidate responds. From, tthereandidates
can banter back and forth.

Staff member acting as the moderator decideswid move on to the next question.

Setting: formal; students to respect the intggrf the debate.

X. Election Day

a.
b.

© Copyright Envision 2015

Election results announced, as determinestiogator

Awards to be presented to outstanding indivistual

1. Best Speaker: one per contested seat; nondatadrom any of the public speaking components

2. Most Valuable Staffer: one per campaign teadugator takes Candidate’s opinion into considenatio

3. Best Policy Specialist: one per contested $eatlearest, most detailed presentation of policy

4. Best Campaign Slogan: one per contested sdiexplanatory

5. Best Campaign Advertising: one team per enteetion; best mix of posters, digital advertisistpmp speeches,
etc

Educator debrief



ROLES AND ASSIGNMENTS

CAMPAIGN TEAMS:

Each campaign team will act as either a progressieconservative Senator from a specific statee candidates will be
from the following state<California, Colorado, Florida, lowa, Massachuseti$innesota, Missouri, Nevada, New Mexico,
Ohio, PennsylvaniaandVirginia.

The Issues:

1. National Security

2. Economy

3. Healthcare

4. Energy & Environment

Team Responsibilities:

1. Support various aspects of the campaign

2. Advise the candidate on policy

3. Research issues important to the state’s coaastts

4. Create a successful campaign based on theegoffjlour state
5. Prepare timely press briefings

6. Prepare for election debate

Officer and Positions (per campaign team):

(1) Senatorial Candidate

(1) Chief of Staff — one for each Candidate

(1) Campaign Manager — one for each Candidate

(1) Field Director — one for each Candidate

(1) Press Secretary — one for each Candidate

(1-4) Policy Specialists — one for each issue fmheCandidate

Note: Some positions may overlap; the simulatioteisigned to allow speaking roles to multiple indiials.

Candidate -The candidate is why the campaign exists. Theidat®&ls jobs include approving everything the caigpa
produces/distributes, raising money, and beingth#ic face of the organization. In the Senate ampsimulation, the
Candidate debates with his/her opponent in thé finklic speaking component.

Chief of Staff The Chief of Staff manages all members of the sestaff. He/She serves at the right hand of thnelickate,
putting the candidate’s words and desires intmadtirough the rest of the staff. In the Senatepzdagn simulation, the
Chief of Staff introduces the candidate in thetfinsblic speaking component of the simulation.

Campaign Manager The Campaign Manager creates and implements thpaigmplan, the strategy that should carry the
campaign to victory and elect the candidate. Cagmpslanagers help to hire staff, work directly withnsultants and the
senior staff to meet weekly, biweekly and monthhalg. Campaign Managers, along with the Chieftaffand Candidate,
approve expenditures and campaign strategy. ISé&mate campaign simulation, the Campaign Managelsra prepared
statement at the Press Release addressing thpdiities and the matters/concerns of their state.

Field Director - The Field Director recruits and builds the grass@vganization that broadens the campaign’s reatie.
Field Director is responsible for generating loeathusiasm and driving out voters on Election Daydzruiting volunteers,
managing phone banks, canvasses, publicity, siaer In the Senate campaign simulation, the FEdaiector has the
unique and ongoing task of “getting the word outliether that be through campaign posters and patspldigital
advertisements or delivering impromptu stomp spegett meal time. Most specifically, the Field Diceqresents the
Campaign Commercial.

Press SecretaryFhe Press Secretary is responsible for generatnijiye media attention towards the Candidate,rspm
any negative press, and drawing attention to negaspects of the campaign’s opposition, by crgaihess releases,
scheduling press conferences and other press-woiitityevents. Anything that the Campaign wantsghblic to know
should be released through the Press Secretampieiar the actual platform. In the Senate campaignlation, the Press
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Secretary answers questions during the Press @mcfeencompassing all aspects of the campaignPrigss Secretary can
think on his/her feet and relate events and questio the campaign platform.

Policy Specialists (1 for each issudysue Specialists are responsible for being thepaagn expert on all relevant policy
guestions. The Issue Specialist's research ankl witirultimately form the foundation that the giatm and the Candidate’s
public statements will be built oin the Senate campaign simulation, the Policy Sjiists develop policy statements that
serve as the basis of the campaign platform. Thewlso called upon to share their expertise ipaese to changing events.

© Copyright Envision 2015 10



SIMULATION COMPONENTS

Module 1: Initial Campaign Meseting

Class Time Needed:20 Minutes

Materials:
«  Simulation Overview
« State Profile
« Policy Research Documents

Overview:
«  Campaign teams organize into their pre-assigneéssta
»  Senator selected and campaign roles established.
« Campaign teams review state profiles.

Procedure:

1. Educator sets the agenda for the Initial Campaigetiig with the overview above.

2. The educator announces which states the teamevélrbulating and assigns students to their respestates.

3. The educator briefly explains the team positiord teir role in the overall simulation.

4. The campaign teams should “elect” a Senatorial idatel during this time. If more than one studergheis to run
for Senator for a state, allow a (very) brief stuspgech and conduct an anonymous vote. After that8es have
been elected, the other positions should be selelétgou have more positions than students, adsilgared) duties
to vacant positions. If you have more students ff@sitions, assign multiple students to one pasiticincrease the
number of states.

a. Elected Senators will choose his/her own ChieftaffSAll other positions should be decided upothivi
the group. Please allow the elected Senator totleaghrocess, but not make the ultimate decision.

b. Both selection processes should be a learning ¢ty in teamwork. Ideally, all students should be
working towards the same goal.

5. Educators should discuss the assigned states tadune progressive and conservative platforms. izégn teams
should review the state profile provided in thedmtion materials.

6. Finally, students should begin to develop a propah, noting what needs to be accomplished andhom.
Groups should be keeping in mind that the end igaal create a presentation that will be givernténtire class.

© Copyright Envision 2015 11



Module 2: | ssue Research

Class Time Needed:120-240 minutes either in class or outside odxla

Space Needed: Computer Labs (if available)

Materials:
» Policy Research Documents
- State Profile
« Internet Access (if available)

« Newspapers, Magazines, Journals, Etc. (collectezhinpaign team members if possible)

«  Notebooks and pens

Overview:

« Campaign teams research the four issues and fieldiegs to
their state. The result is the development of apzagn
platform.

»  Chief of Staff prepares candidate introduction.

» Policy specialists lead campaign team in the aergftif policy
statements.

Procedure:
Overall

1. Campaign teams continue platform development artlwadour issues: National Security, Economy, Heszlte,

and Energy/Environment.

*Breaking News*

Poll shows promise for federal sals

tax implementation.

(Can be delivered during the Issue
Research component as a redirect)

D
(72}

2. ltis crucial that the team has a solid understamdi their state and the constituent makeup.
a. Point of Emphasis: Platforms need to ultimatelyobsed around the needs/wants of the state’s

constituents.

3. Remind campaign teams that the main focus shouttébereation of a platform that appeals to thigites

Research

1. Campaign teams can break into small groups to atirdgearch on issues, state constituents, pdtentia

donors/contributors, etc.

2. If using computer labs, monitor student researébresfto offer assistance and suggestions.
3. Encourage campaign teams to research outside obthputer lab if they have their own computers anino

research via newspaper/magazines, etc.

© Copyright Envision 2015
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Module 3: Candidate | ntroductions

Class Time Needed:20 Minutes

Materials:
» Notebooks and pens

Overview:
» Chiefs of Staff reads a prepared introduction stat& to the class.

Procedure:
1. One at atime, the Chiefs of Staff should takesthage to deliver the introduction statement.
2. Chiefs of Staff may use notes or props during thiaip speaking event.
3. Presentations should be given by state. For instahe Colorado Progressive Candidate’s Chief aff 3iill speak
directly before the Colorado Conservative Candida@ief of Staff.
4. Questions during the candidate introductions ateatowed.

© Copyright Envision 2015 13



Module 4: Press Release Prep

Class Time Needed:40 Minutes

Materials:
» Policy Research Documents
- State Profile
»  Notebooks and pens
«  Computer (if available)

Overview:
« Campaign teams prepare for the press release and
campaign commercial.

A partial meltdown at nuclear facility in
<state> has resulted in massive evacuatiof

(To be delivered during the Press Release Pre

a redirect)

*Breaking News*

p as

- Campaign teams complete half-page policy statements

Procedure:

1. The Campaign Manager prepares statement addraksifigur issues.

2. Team assesses changing campaign environment audsselPolicy Specialist to elaborate during tresPRelease.

3. By the end of this simulation event, educator atfidnalf-page policy statements. (Campaign tearosldhetain a

copy.)

© Copyright Envision 2015
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Module 5: Press Release

Class Time Needed:20 Minutes

Materials:

Notebooks and pens

Overview:

Campaign Managers read a prepared statement totifierence, addressing the four policies whiletirdgethem to
the constituency.

Procedure:

1. One at a time, the Campaign Managers should takstftge to briefly deliver policy statements.

2. The Campaign Manager has the option of deferrimn®Policy Specialist on his/her area of expewigh respect
to any changing events.

3. Presentations should be given by state. For instahe Colorado Progressive Candidate’s Campaigmalgker will
speak directly before the Colorado Conservatived@hate’s Campaign Manager.

4. Campaign Manager may use notes during the pubdiakspg event.

5. Questions during the press releases are not allowed

*Breaking News*
Elderly healthcare programs will be exhausted
sooner than previously thought.

(To be delivered at the conclusion of the Press
Release component as a redirect)
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Module 6: Campaign Commercial

Class Time Needed:60 Minutes (assumes classroom utilization ofGaenpaign Advertising Lesson)

Materials:
+ Chase the Race Campaign Advertising Lesson
» Access to cameras and computers as needed
»  Notebooks and pens

Overview:
- Field Directors introduce the campaign commerdahe class—commercials may take a variety of foant
include one or more advertising strategies.
- Commercials or campaign poster creation can occpas of class time or assigned as homework

Procedure:

1. The first 5-10 minutes of this event should be mese to upload media for presentations.

2. One at a time, the Field Directors should takestiage to briefly introduce commercial.

3. Prior to showing the commercial, Field Director K@ option of deferring to one Policy Specialisthis/her area
of expertise with respect to any changing events.

4. Presentations should be given by state. For inetdhe Colorado Progressive Candidate’s Field Borewill give
their presentation directly before the Colorado &&owative Candidate’s Field Director.

5. Students may not ask questions during the Campaégnmercial.

© Copyright Envision 2015 16



Module 7: Platform/Policy Construction

Class Time Needed:40 Minutes

Materials:

Policy Research Documents
State Profile

Overview:
Campaign teams prepare for the upcoming Press famufe and Candidate Debate.
Teams submit well-thought questions to the edudatbe used in the Press Conference and Candidsdtat®

Procedure:

1.

Some team members should focus on the creatioatuHtd
guestions. Each question should relate to thegtaiform
issues, and should have a regional emphasis. Debate
guestions should aim to highlight their own teaposition
and to catch the opposition off guard.

An equal number of questions should be draftedhfeir
own team as the opposing team.

Educators should review all student questions leedoiding
them to the curriculum.

All questions should be written on a separate pidgeper,
with the following format: Question author and stparty,
the Issue, and to what state/party the questidirésted.
(i.e. John Doe, Alabama Conservatives to Alabama
Progressives on Healthcare:...)

Example: Submitted question
From: Billy Cannon, Colorado Conservatives
To: Colorado Progressives
Issue: Energy/Environment
In the Press Release, your campaign state
your intention to invest in nuclear power, b
Colorado has one of the largest natural gag
reserves in the nation. Why do think nucleg
energy would be a better investment than
natural gas?

ut

=

The campaign team should prep Press Secretaryyoyuestions regarding the campaign.
The Candidate should practice debating againdPttiey Specialists.

*Breaking News*

Cooks at a restaurant frequented by the
conservative candidate in the <state> seng
race arrested as undocumented aliens.

(To be delivered during the Platform/Policy
Construction component as a redirect)

© Copyright Envision 2015
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Module 8: Press Conference

Class Time Needed:40 Minutes

Materials:

Approved Student Questions

Overview:

Press Secretary answers questions about the camgoadigany platform aspects that need clarity.

Procedure:

1. Before the Press Conference begins, educatorsdshetuln the reviewed questions to the individuabwvrote
them. Educators also explain that Press Secretage® call on teammates and opponents with extbigr
guestion.

2. After introductions, the Press Secretary has thi@opf deferring to one Policy Specialist on hex/larea of
expertise with respect to any changing events.

3. The Press Secretary controls the order of questiwhen called upon, the audience member (actirgrasmber of
the press), stands to ask their question.

4. When responding, the Press Secretary may use thatieg the event.

5. Educators should ensure that the Press Secredaseger an equal number of questions from their aam and
from the opposing team.

6. Presentations should be given by state. For instahe Colorado Progressive Candidate’s Press taecweill
speak directly before the Colorado Conservativedihate’s Press Secretary.

7. Once all four issues have been satisfactorily cethe Press Secretary closes the Press Conference

© Copyright Envision 2015 18



Module 9: Candidate Debate

Class Time Needed:60 Minutes

Materials:
»  Approved Student Questions

Overview:
»  Senators will participate in an issue debate.

Procedure:

1. Before the debate begins, and after the questiavs been reviewed, they should be passed back i t
individual who wrote them.

2. All Senators will take a spot at the front of tlem (set up: Chairs and Table, if possible). Coretares on one
side, Progressives on the other.

3. The educator will introduce all Senators.

4. The educator will then ask the audience membestated up and ask their question. The question dHmaildirected
to one Senator.

5. One hour is given for the debate. Each issue shaldllup a maximum of 20 minutes. However, nobathat time
has to be used.

6. Once all four issues have been covered, the eduadtalose the debate.
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Module 10: Election Day

Class Time Needed:20 Minutes

Materials:
»  Paper for voting

Overview:
»  Students will vote for every state campaign buirtben state
«  The educator will announce the winners and willrdflihe simulation.

Procedure:
1. After the winners are announced, the Program Direstll debrief the simulation, highlighting thelfowing:

a. Skills utilized to be successful in a campaign pesc
b. Knowledge gained on particular issues or politatforms
c. Value and importance of civic engagement
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STATE PROFILES

PENNSYLVANIA
Capital: Harrisburg
Area: 46,055 sq mi (38 largest in US)
=  Water Area: 1,239 sq mi
Population:12.6 million (est. 2009;%in US)
= African-American: 10.6%
= Asian: 2.2%
= Hispanic or Latino: 4.1%
= Age 65 and Over: 15.2% "{3argest in US)

Governor: Tom Corbett (R)

Senators: Bob Casey, Jr. (D); Pat Toomey (R)
U.S Representatives: 18

Electoral Votes: 20

Median Household Income: $49,520 (as of 2009)

Gross State Product: $482 billion (as of 2010)! R@gest economy in the world
Poverty Rate: 11.2% (as of 2009)

Number in Civilian Labor Force: 6.3 million (as 2005)

Public High School Graduation Rate: 78.9% (as @60

**Pennsylvania has the nation’&8argest number of colleges and universities inUe

Pennsylvania Electorate Profile

For the last 70 years Pennsylvania has been a statgin every presidential electidrhis was certainly true for the 2008
Presidential election. Although Democrats carriedi®ylvania in the past four presidential electioinsir winning margins
have dropped from about 9 percentage points unille€lBiton in 1992 and 1996 to 4 percentage poiith Al Gore in
2000 and to just 2.5 points under John Kerry. Aadduse of this, few states may have been moreatriti the general
election. Furthermore, a Democrat has not won thsigency without winning Pennsylvania since 1948.

With President George W. Bush coming close to wigriPennsylvania in 2004, and Barack Obama losirtgjltary Clinton
by nearly 10% in the Primary, many analysts belieffat John McCain
had a fair chance to win the state's 21 electartdss Senator McCain
won more counties, but Obama carried PhiladelphiaRittsburgh.

2008 General Election Results

Party Color | Candidates Popular | Percentage
Vote

Democrat Blue Obama/Biden| 3,276,363 54.7%

2008 PresidentialElectoral Results by Count

Republican| Red McCain/Palin 2,651,812 44.4%

2010 Midterm Election Summary

In 2010, Pennsylvania Republicans took the Govetipr a Senate seat and five seats in the Housetfre Democratic
Party. The Senate race was of particular inteiekireg-time incumbent Arlen Specter failed to wis primary. Elected to
the Senate in 1980 as a Republican, Specter anedum@009 he was switching to the Democratic P&tynning in 2010
as a Democrat, Joe Sestak defeated Specter imitherp. Republican Pat Toomey then defeated Sestdle November
election.
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With an older, deeply-rooted population, Pennsyiwaends to be culturally more conservative thanrtst of the country;
with its historic blue-collar communities, it tentisbe economically more progressive. Pennsylvaasathe third largest
population of elderly persons over the age of 6fh@country, making up 15% of the electorate. fykéeven percent of the
Pennsylvania electorate was made up of white wgrklass individuals with no college degree.

Pennsylvania is known for its blue collar workesgecifically those in the manufacturing industrygny of which consist of
unions. One of Obama’s advantages in Pennsylvaasathe unions. Union voters made up just over 1b#beoelectorate
and favored Obama 2:1. As of 2008, the manufaayuridustry employed more than 625,000 people anttiboted over
15% of the states gross domestic product. Pittshurgnnsylvania’s second largest city, was longimas the steel making
capital. However, its recent collapse has pavedvefor technology based industries. The stat®mise to 50 Fortune 500
companies (8 in Pittsburgh; 6 in Philadelphia)juding U.S Steel, Heinz, Hershey, PPG Industriesn€ast, FedEx
Ground, eté.

Pennsylvania ranks 19th in the US in agriculturaldpiction, but 1st in mushrooms, 3rd in Christnmaeg and layer
chickens, 4th in nursery and sod, milk, corn ftage, grapes grown (including juice grapes), anddémproduction. It also
ranks 8th in the nation in winemaking. As of 20BB&nnsylvania had over 63,000 farms and milk pradnatood as the
state’s top agricultural commaodity, worth $1.8ibitl a year.

Pennsylvania is rich in fossil fuels. The Appalachbasin, which covers most of the State, holdstaunkial reserves of coal,
as well as minor reserves of crude oil and natysal Renewable energy resources are also abuiitenBusquehanna
River and several smaller river basins offer comsitlle hydropower resources, and the AppalachidrAiagheny

mountain ranges are areas of high wind power pialeat are areas both onshore and offshore alengsylvania’s short
Lake Erie shoreline.

The first commercial U.S. nuclear power plant camkne in 1957 in Shippingport; today, Pennsylvamaiaks second in the
nation in nuclear power generating capacity. Thetremnificant nuclear accident in US history ocedrin Pennsylvania in
1979, when the Three Mile Island plant suffereddial meltdown. Pennsylvania is a major coal-padg state and sells
about one-half of its coal output to other statwsughout the East Coast and Midwest. Pennsylariee leading
petroleum-refining state in the Northeést.
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COLORADO
Capitol: Denver
Area: 104,185 sq mi (8th largest in US)
= Water Area: 371 sq mi
Population:5 million (2009 est., 22 largest)
=  African-American: 4.1%
= Asian: 2.6%
= Hispanic or Latino: 19.5%
= Age 65 and Over: 10%

Governor: John Hickenlooper (D)

Senators: Mark Udall (D), Michael Bennet (D)
U.S Representatives: 7

Electoral Votes: 9

Median Household Income: $55,430 (as of 2009)
Gross State Product: $217 billion

Poverty Rate: 11.4% (as of 2009)

Number in Civilian Labor Force: 2.7 million (as 2008)
Public High School Graduation Rate: 70.4% (as @60

Colorado Electorate Profile

Serving as home to the 2008 Democratic Conven@ahgrado certainly swung in the favor of Democatsl President
Barack Obama. In the last three presidential elastiColorado has been taken by the Republicahfidsugenerally been
considered a battleground state, with nine electai@s up for grabs.

In 2004 Colorado voted for George W. Bush by a mmanfjless than 5 percent with 51.7% of the vothiclv is almost half
the 9% margin he won over Democrat Al Gore in 20@8wever, in 2008, Senator Barack Obama almost taiaied a

constant lead over Senator McCain from their notiona to Election Day. Obama’s
|
L DR
I.,_ =il
1

performance with college graduates was a hugerfactas win. Fifty-eight percent of
d.}*
-l

2008 General Election Results

voters in Colorado were college graduates.
’i— -
B
) '.-

Party Color Candidates Popular | Percentage =".!h-..
Vote [/ H

Democrat Blue Obama/Biden 1,288,568 53.79
2008 Presidential Electoral Results

Republican Red McCain/Palin 1,073,584 44.7%

2010 Midterm Election Summary

Incumbent Sen. Michael Bennett (D) narrowly retdihés seat, receiving 48% of the vote to his cimajés’s 47%.
Republicans won two House seats away from the Deatgdn the gubernatorial race, Democrat John étitdoper won
easily with over 50% of the vote, defeating forrRepublican Congressman Tom Tancredo, who ran othitteparty
American Constitution ticket (37% of vote).
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Colorado tends to be a relatively young state. Adiog to the 2000 US Census, the median age isl@&ever, it also tends
to be a popular destination for senior citizensstore. Colorado has one of the highest Hispanpupations in the country;
only five states have a higher percentage. Coloimdtso home to numerous conservative mega nigssitonsisting of
thousands of people. As seen in the 2004 eledti@republican candidates receive significant stipgrmong these
conservative voters. In 2008, 75% of the white Epedical vote went to Senator McCain. 6

When most think of Colorado they think of the Rodkguntains. However, much of Colorado is also talgetby the Great
Plains. Therefore, much of the land is used forlang farming or ranching. As of 2007, Colorado Ba¢gD0O0 farms; the top
agricultural commaodity being cattle. Other curragticultural products include wheat, dairy productsn and hay. This
“environmental culture” is common for western ssatnd its role in Colorado increased with thedargmber of national
and state parks and a general eco-friendly waifeof |

The Federal Government is a large economic for¢hdrstate. Colorado has various federal facilitietuding the United
States Air Force Academy, U.S Geological Surveg,Denver US Mint, the North American Aerospace BséeCommand,
and many more. Other top industries include thbagdre high in scientific research and technolagywell as energy
production.

According to the Energy Information Administratid®glorado has ten of the nation’s 100 largest @htyas fields and three
of the largest oil fields. Colorado is also resplolesfor more than one-fourth of all coal bed megh@roduced in the United
States. Furthermore, Colorado's high Rocky Mountdiges offer wind power potential, and geologith\aty in the

mountain areas provides potential for geothermalgralevelopment. About three-fourths of Coloradadeholds use
natural gas as their primary energy source for hbeaing, one of the highest shares in the naGiotorado uses only about
two-fifths of its natural gas production. The renw®r is transported to markets in the West and Mg&twMajor rivers
flowing from the Rocky Mountains offer hydroelectpower resources. Corn grown in the flat eastarhqf the State offers
potential resources for ethanol production. Theo@ao economy is not energy intensive. The tratapon and industrial
sectors are the leading energy-consuming sectdheistate.
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FLORIDA
Capitol: Tallahassee
Area: 65,795 sq mi (22nd largest in US)
=  Water Area: 4,208 sq mi
Population:18.3 million (2007 estimate) 2"4nost populated state
= African-American: 15.9% (as of 2007)
= Asian: 2.3% (as of 2007)
= Hispanic or Latino: 20.6% (as of 2007)
= Age 65 and Over: 17.0 % (as of 2007)

Governor: Rick Scott (R)

Senators: Bill Nelson (D), Marco Rubio (R)
U.S Representatives: 27

Electoral Votes: 29

Median Household Income: $44,736 (as of 2009)

Gross State Product: $680 billion (as of 2010) ® [&Fgest in the world
Poverty Rate: 11.1% (as of 2009)

Number in Civilian Labor Force: 9,341,500 (as diy2008)

Public High School Graduation Rate: 53.9% (as @6)0- 29 lowest in the nation

Florida 2008 Electorate Profile

Florida is well known for its Presidential electimspecifically the 2000 election when George WsiBwon the state with
less than half of a percentage point lead. Thiseataused the outcome of the election to be unkriormmore than a month
after the general election. Mathematically, Flosd2b electoral votes became the key to an eleationand although both
New Mexico and Oregon were declared in favor of&lre over the next few days, Florida's statewide ok center stage
even as voting continued in western states. Thadlelbed to calls for electoral reform in Floridmathere were significant
errors with the ballots. The Federal Official véte the state of Florida shows George Bush wintipgust 537 votes

In 2008, opinion polling showed Sen. John McCaatlag most polls over 1
Barack Obama, some of which were even in doublésdigowever, come Ll —
September/October, Obama assumed the lead in floeitjaf the polls taken in Florida
eventually winning the state's 27 electoral votga Imargin of about 2.82%.

2008 Presidential
Electoral Results

2008 General Election Results by County
Party Color Candidates Popular Percentage
Vote
Democrat Blue Obama/Biden 4,282,074 51.0%
Republican Red McCain/Palin 4,045,624 48.2% -

2010 Midterm Election Summary

Republicans won four seats in the House away fremaxrats, but all eyes centered on the Senate\Witeformer
Republican Gov. Charlie Crist running as an indejeai, Marco Rubio (R) easily won a three-way rédweg &lso included
Democrat Kendrick Meek.
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Politically, Florida can be divided into three mafhe northern third of the state votes Republivath the exception of
university towns Tallahassee and Gainesville. S&lahida, with a large Hispanic population, votesnibcratic. State-wide
elections are won in the central third that incki@rlando and the Tampa Bay metro area.

Voting early/absentee tends to be popular withroldéers, who tend to have high voter turnout nurebke 2008, more than
half of the votes in Florida were cast early or afisentee ballots. The baby boom generation caneléed for giving
Obama an edge in Florida. Not only did Obama swhegl5- to 65-year-old age group by 20 points fdmhn Kerry in
2004.°

There were numerous other groups that supportedh@la a significantly high level. They included 98%African
Americans, 91% of progressives, and 64% of votadeuthe age of 30. The large Hispanic populatioRlorida was also to
Obama’s advantage. Florida's Hispanic populatichugies large communities of Cuban Americans in Miand Tampa,
Puerto Ricans in Tampa and Orlando, and Centralrisare migrant workers in inland West-Central anditBd-lorida. The
Hispanic community continues to grow more affluantl mobile. In 2008, Hispanics made up 12% of éggstered voters
statewide; 55% in the densely population southegion.*°

Just as in most places in the country, the econgayed a major role in the 2008 presidential etectWith home
foreclosure and unemployment rates exceeding ttienah average, Florida voters entered the polth wfrong concerns
about the nation’s economy. Florida remains atapeof the list for the highest delinquency andefdosure rates, with a
9.52% rate in the fourth quarter of 2008. For Flarithe economic recession was a one-two punchras building and
tourism, two essential industries to Florida’'s emog, broke down.

Florida’s per capita residential electricity demasmdmong the highest in the country, due in gahigh air-conditioning use
during the hot summer months and the widespreadfuslectricity for home heating during the winteonths. Geologists
believe there may be large oil and gas depositsei-ederal Outer Continental Shelf off of Florslalestern coast. Florida
is a leading producer of oranges and a plannetityaitiat would make 4 million gallons of ethanobin citrus waste would
become the world’s first producer of ethanol frdrattfeedstock.

More petroleum-fired electricity is generated ioffida than in any other State. Hurricanes and sesterms from the
Atlantic Ocean put Florida at risk for massive powetages during the storm seadén.

Tourism gives Florida the largest sector of itsreray. Warm weather and hundreds of miles of beaatissct about 60
million visitors to the state every year. Orlanddome to the Walt Disney World Resort, the largashtion resort in the
world. Walt Disney alone brings millions of visiteach year. The great weather and beaches alstbatato the large
number of baby boomers in the area. Florida is igdiyeknown as one of the most popular retiremeagaa in the country.

The second largest industry is agriculture. Cifrug, especially oranges, are a huge part of Bis economy. In 20086,
Florida produced 67% of the country’s citrus fi{@i#% of the oranges, 54% of the grapefruit, and ®8%e tangerines).
The Everglades Agricultural Area is a major cefderagriculture. The environmental impact of agltare, especially water
pollution, is a major issue in Florida tod&y.
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IOWA
Capitol: Des Moines
Area: 56,272 sq mi
= Water Area: 401 sq mi
Population:3 million (2008 estimate)
=  African-American: 2.6% (as of 2007)
= Asian: 1.6% (as of 2007)
= Hispanic or Latino: 4.0% (as of 2007)
= Age 65 and Over: 14.7% (as of 2007)

Governor: Terry Branstad (R)

Senators: Chuck Grassley (R), Tom Harkin (D)
U.S Representatives: 4

Electoral Votes: 6

Median Household Income: $48,044 (as of 2009)

Gross State Product: $120 billion (as of 2010)

Poverty Rate: 11.3% (as of 2009)

Number in Civilian Labor Force: 1.7 million (as 2008)

High School Graduation Rate: 85.4% (as of 2006)-highest in the nation
*In 2010, at least 30% of high students in 31 stédek the ACT standardized test. Of these 31stédva boasts the second
highest average score (to Minnesdta).

| owa 2008 Electorate Profile

lowa remains crucial to the political scene as thie first major electoral ----.--.-.‘
event of the presidential election process — th@lBrimary Caucus. ) —
Therefore, it also often remains a battlegrountestathe general election. ] B
In 2004, President Bush beat John Kerry by less 184, after lowa had -.-I=. ... —
sided with the Democratic candidate in each ofptleious four elections.

However before 1988, lowa, like much of the Midwegis a Republican
state. Even still, lowa continues to have a deejakoonservative baséin
2008, Mike Huckabee won the Republican Primary levlicCain finished =
fourth. Obama won the Democratic Caucus with 382%% for both John ;

Edwards and Hillary Rodham Clinton. .i.......
While getting much attention in the primary seasba,campaigns seemed '.

to pay little attention to lowa during the geneztction. Turnout came in 5008 PresidentialElectoral Results by County
at about 70% of the eligible population; the numtifevotes dropped in 55
countries, while rising in 44,

2008 General Election Results

Party Color Candidates Popular Percentage
Vote
Democrat Blue Obama/Biden 828,94( 53.7%
Republican Red McCain/Palin 682,379 44.2%

2010 Midterm Election Summary

All of the incumbent congressmen up for re-electietained their seats, including Senior Sen. Cltaidssley (R).
Incumbent Gov. Chet Culver (D) lost to former faerm governor Terry Branstad (R) in a convincin§®33% vote.
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While lowa is often viewed as a farming state dality agriculture is a small portion of a diveisif economy, with
manufacturing, biotechnology, finance and insuras®®ices, and government services contributingtauitially to lowa's
economyt® This economic diversity has helped lowa weatherdbe 2000s recession better than most statds, wit
unemployment substantially lower than the reshefriationt®

One policy issue that played an importance in lower the past decade has been ethanol; a keyfdawa's economy
revolves around farming and agriculture. While camgping in 2008, Obama made an effort to recruinfxs, whereas
McCain opposed ethanol subsidies. McCain's view m@secessarily popular with lowans as about 67#%em support
federal subsidies for ethanol production. The patidu capacity of ethanol in January of 2009 wasual2.76 billion gallons
a year, making lowa the largest producer of ethamtile country?!’

Other demographics that gave significant suppo@tama were 63% of moderates, 61% of voters uheeage of 30, 61%
of those earning less than $50,000 and 56% of ttezgstered Independents. Interestingly enoughotiereligious group
voting the majority for John McCain were the WHieangelical Protestants at 66%. Catholics and WhateEvangelical
Protestants voted for Obama at 57% and 59% respbcti® lowa

lowa's main agricultural outputs are hogs, corgbsans, oats, cattle, eggs, and dairy productsa issthe nation's largest
producer of ethanol and corn and some years igtbest grower of soybeans as well. In 2008, thé@2farms in lowa
produced 19% of the nation's corn, 17% of the sagbe30% of the hogs, and 14% of the &dgs.

Heavy use of liquefied petroleum gases (LPG) forcatfure and residential heating contribute to éswdisproportionately
high consumption of LPG. lowa is a leading Stateléctricity generation from wind turbinés.

One demographic problem for lowa is the brain drimnwhich educated young adults leave the stageamch of better
prospects in higher education or employment. Dutimegl990s, lowa had the second highest exodus$arasingle, educated
young adults, second only to North Dak&t&ignificant loss of educated young people contebiio economic stagnation
and the loss of services for remaining citizens.
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NEW MEXICO
Capitol: Santa Fe
Area: 121,665 sq mi (Ranked"sn the US)
= Water Area: 250 sq mi
Population:2 million (2008 estimate)
=  African-American: 2.8% (as of 2007)
= Asian: 1.4% (as of 2007)
= Hispanic or Latino: 44.4% (as of 2007)
= Age 65 and Over: 12.7% (as of 2007)

Governor: Susana Martinez (R)

Senators: Jeff Bingaman (D), Tom Udall (D)
U.S Representatives: 3

Electoral Votes: 5

Median Household Income: $43,028 (as of 2009)
Gross State Product: $67 billion (as of 2010)

Poverty Rate: 17.9% (as of 2009) 4 lighest in the nation
Number in Civilian Labor Force: 954,720 (as of 2p08
Public High School Graduation Rate: 61.8% (as @60

New Mexico 2008 Electorate Profile

look back at the last four presidential electidmesytwould find it to be highly
democratic. Three of the four past elections hareglemocratic and the only
republican win was by less than 1%.

New Mexico has traditionally been considered a gvgitate. However, if one were to .

Like many other western states, New Mexico hadgelamount of voters vote by
early or absentee voting. Overall, turnout was #pfiom 2004 to 59.6%; yet, this is
in relation to the population at the time. New Mexisimilar to much of the
southwest, is rapidly expanding in population. &otual number of votes in 2008
was up almost 10% from 2063,

2008 General Election Results

Party Color Candidates Popular Percentage
Vote
Democrat Blue Obama/ Biden 472 427 56.9% 2008Presidential Electoral Results by Count
Republican Red McCain/Palin 346,832 41.8%

2010 Midterm Election Summary

Republicans took one US House seat from the Denmddaving served two terms, Gov. Bill Richardsb) was unable to
run. (New Mexico limits a governor to two consegatterms, but a former governor is eligible foreteetion after four
years.) As a result, the gubernatorial race pitteiwomen against each other.
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With a population density of 16 per square milepwNédexico is the sixth-most sparsely inhabited (state.

It also has the third-highest percentage of Nadweericans, after Alaska and Oklahoma, and the-fiftfhest total number
of Native Americans after California, Oklahoma, Zima, and Texas. As of 2008, the state had theniatiighest poverty
rate. New Mexico has just one city with a populatid over 100,000—Albuquerque has over a half onllpeople.

Oil and gas production, tourism, and federal goremt spending are important drivers of New Mexieg'snomy. In 2005
the federal government spent $2.03 on New Mexic@¥ery dollar of tax revenue collected from thegest This rate of
return is higher than any other state in the UifdBtate government has an elaborate system of ¢aitsmnd technical
assistance to promote job growth and businesstimesg, especially in new technologies. New Mexicovjrles a number
of economic incentives to businesses operatingdrstate, including various types of tax creditd #@x exemptions. Most of
the incentives are based on job creatib@attle and dairy products top the list of majoinzal products of New Mexico.
Cattle, sheep, and other livestock graze mosteathble land of the state throughout the year.

New Mexico is a leading U.S. producer of crudeaoil natural gas. New Mexico natural gas produaimounts for close to
one-tenth of the U.S. total. The San Juan Basiatémtin New Mexico and Colorado contains the Nagitargest field of
proved natural gas reserves. New Mexico rivals 2alo and Wyoming as the Nation’s top coalbed methmoducer, and
approximately one-third of all natural gas produeblew Mexico is coalbed methane. The Blanco Hotated in the San
Juan Basin, is a major transportation point forddountain natural gas supplies heading to Wests€markets. New
Mexico’s Permian Basin holds three of the 100 latgd fields in the United Statés.

One of the biggest advantages for Obama in 200&im Mexico was the Hispanic population. Hispani@mup 41% of
the electorate, the largest of any state in thaitpuSixty-nine percent voted for Obama, while 30&ted for McCain. This
is one of the many areas where Obama did muchrite#te Kerry in 2004. One of the most dramatic ¢gjegncan be found
with the Protestant Hispanics. In 2004, about 7%%h@m voted for Bush over Kerry. Yet in 2008, thated 49% for
Obama and 51% for McCain, a 43% increase for th&f%e

The largest income group to support Obama was tmadéng less than $50,000 with 65% of the votety=&ur percent of
the voters in New Mexico fall into this income gpwvith 14% of them falling below the poverty limapre than the
national averag®. In 2007 the per capita personal income was $315443 in the nation.

An important policy issue to New Mexico is immigaat. Due to the high levels of immigration that NMexico and its
neighboring states see, 70% of voters said thegallimmigrants should be given a chance to agpliefjal status. Among
those supporting legal status, 63% voted for Obantb36% for McCain. Interesting enough, of thospuRdicans that were
for an immigration reform liked by many Hispanidshn McCain was the biggest proponent.
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MASSACHUSETTS

Capitol: Boston

Area: 8,257 sq mi

Population:6.5 million (as of 2008)
= African-American: 7.0%
= Asian: 4.9%
= Hispanic or Latino: 8.6%
= Age 65 and Over: 13.4%

Governor: Deval Patrick (D)

Senators: John Kerry (D), Scott Brown (R)
U.S Representatives: 9

Electoral Votes: 11

Median Household Income: $64,081 (as of 2009)
Gross State Product: $323 billion (as of 2010)
Poverty Rate: 10.1% (as of 2009)

Number in Civilian Workforce: 3.4 million

Public High School Graduation Rate: 74.7% (as @60

M assachusetts 2008 Electorate Profile

Obama ahead McCain ahead

Massachusetts is identified as a blue state. 32% of _
registered voters in Massachusetts identify as desis 15 10 85 0 & 10 15% N rosuls
and only 17% identify as republican. Massachusetts
voted democrat in almost all elections since 192&

only two republican candidates to obtain the majori
vote from Massachusetts voters have been Dwight D.
Eisenhower and Ronald Reagan. Massachusetts ¢grtai
voted democrat in the 2008 Presidential electiath w
62% of the population voting for President Obama an
only 36% voting for Senator McCain.

2008 Presidential Electoral
Results by County

2008 General Election Results A,,

et
Party Color Candidates Popular Percentage
Vote
Democrat Blue Obama/Biden 1,904,097 62%
Republican Red McCain/Palin 1,108,854 36%

2010 Midterm Election Summary

The most intriguing 2010 race in Massachusetts darttee January special election for the senateveeated by the death
of Ted Kennedy. Republican Scott Brown raised onildi of dollars in the last few weeks before thetela and defeated
Martha Coakley (D). The election was viewed by eswatives outside of Massachusetts as a refereagamst President
Obama. In the November elections, the Democratimghold retained all ten seats in the House. IfmmmhDeval Patrick
(D) defeated his Republican challenger 49%-42%.
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As of 2000, Massachusetts was estimated to béitfterhost densely populated U.S. state, with 8@@i8square mile,
behind New Jersey and Rhode Isldhtost of its population of 6.6 million lives in ti&goston metropolitan area. The per
capita personal income in 2008 was $50,735, makiig third highest state in the nati¢#During the twentieth century,
the state's economy shifted from manufacturingeteises. Today, the state is a leader in highecatitbn, health care
technology, high technology, and financial serviddsrteen Fortune 500 companies are located icdimemonwealth,
including Liberty Mutual Insurance and Stapté&ectors vital to the Massachusetts economy indhigleer education,
biotechnology, finance, health care, and tourisn2004, Massachusetts became the first U.S. std¢gally recognize
same-sex marriage.

A 2000 McGill University study showed that Bostaasithe highest college student per capita in tHeetistates, with 4.37
students per 100 inhabitants. Also, Boston topplaghéversity towns in terms of the importance ofiversities to the day-
to-day functioning of a city* Massachusetts prides itself on world-class irtsitis of higher learning. In 2010,S News
and World Reporincluded ten universities in its Top 100 list,luming Harvard (#1), MIT (7), Tufts (28), Boston k&me
(31), Brandeis (34) and Boston University (56). Beshusetts is also home to foutd$ News top 15 liberal arts colleges:
Williams (1), Amherst (2), Wellesley (4) and Smfi%) 32

With the start-up of a second offshore liquefietura gas (LNG) import facility in March 2010, Mashusetts now has
three LNG import terminals that serve markets sNortheast. The third terminal is an onshore itgdibcated in Everett.
Massachusetts is one of the few States that rethérstatewide use of reformulated motor gasolleaded with ethanol.
Massachusetts is a leading source of electricibnegeied from landfill gas and municipal solid wastassachusetts is the
only New England State that relies significantlycmal-fired power plants, with coal accounting éme-fourth of electricity
generation. A proposed 420-megawatt wind powergatap Nantucket Sound could become the Nationss$ €iffshore wind
farm. Massachusetts received $25 million in 20@@nfthe U.S. Department of Energy for the develogroéthe Nation’s
first large commercial-scale Wind Technology Tegt@enter, which will be able to test blades lorthan 50 meterd

Massachusetts generally ranks highly among state®st health and disease prevention categori008, the United
Health Foundation ranked the state as third hexstluverall. However, the study also pointed tesgvareas in which
Massachusetts ranked below average, such as this stde of binge drinking, which was the 11thhiigt in the countr§/
Massachusetts has the most doctors per 100,0@zngs}® the second lowest infant mortality rdfeand the lowest
percentage of uninsured residents (for both childewell as the total population). Accordindiasinessweek
commonwealth residents have an average life expegtaf 78.4 years, the fifth longest in the courtrg7.2% of the
population is overweight and 21.7% is obese, andsislehusetts ranks sixth highest in the percenfaggsidents who are
considered neither obese nor overweight (41.3%).
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NEVADA
Capitol: Carson City
Area: 110,567 sq mi
= Water Area: 761 sq mi
Population: 2,600,167 (2008 estimate)
=  African-American: 8.1% (as of 2007)
= Asian: 6.2% (as of 2007)
= Hispanic or Latino: 25.7% (as of 2007)
= Age 65 and Over: 11.4% (as of 2007)

Governor: Jim Gibbons (R)

Senators: Harry Reid (D), John Ensign (R)
U.S Representatives: 4

Electoral Votes: 6

Median Household Income: $53,341 (2009)
Gross State Product: $114 billion (as of 2010)
Poverty Rate: 10.6% (as of 2009)

Number in Civilian Labor Force: 1 million
Public High School Graduation Rate: 50.5%
(as of 2006) — lowest in the nation

Nevada 2008 Electorate Profile

Even though Nevada has voted for a
Republican in eight out of ten of the last
elections, it still receives battleground status
because of recent population growth.

In 2008, the percent of Hispanics from Nevada

who voted for Obama was huge - 78%.
Because Hispanics make up 15% of the

Ehe New ork Times

How Nevada Voted in Presidential Races ...

Though Washoe

County, home to
Renoand
Sparks, has
voted Republi-
can in the past,
migration of
Californiang and
other factors
have changed its
landscape,
making it a
swing county this
election.

Reng

2004 popular vote margin

Circles

Sparks

Pahrump -
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population, this was a big win for Obama. It's  represen C\— 20,000
also important to note that 19% fewer szeol  \(J— 5000
Hispanics voted for McCain than for former ~ "*9" Sixteen of the
President Bush. Population state's 17 counties
Sparse Denge b voted Republican
in 2004
2008 General Election Results
Party Color Candidates Popular Percentage
Vote
Democrat Blue Obama/Biden 533,736 55.1%
Republican Red McCain/Palin 412,827 42.7%

2010 Midterm Election Summary
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Registered voters

In 2004, more registered voters
were Republican, but the trend
has since been reversed,

Democrat Republican
In2004 |39.9% 404%
In 2008 43.3'}5 37 5%
Change  +3.4 29

Incumbent Democrat and Senate Majority Leader HReigl retained his seat, receiving 50% of the cotapared to 45%
for his Republican challenger. Democrats lost are ;1 the House. Despite speculation that incut@erernor Jim
Gibbons (R) would not run for a second term dukisdow popularity and scandals, Gibbons souglaleetion but lost in
the Republican primary. As expected, Brian SandRpbefeated Harry Reid’s son, Rory, in a landskgttory to become

the state's first Hispanic Governor.
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Nevada is consistently in the news for being théestvith the highest foreclosure rate in the nafidis, paired with high
job loss rates, makes the economy a top issue aMewgda residents. 59% of voters who claimed tadrgied about the
direction of the nation’s economy voted for Presid®@bama. Obama’s platform of change in economiicyappealed to
these voters. As of August 2010, the state's ungynpdnt rate is the worst in the nation at 143%.

Nevada is the most arid state in the Union. Appr@tely 86% of the state's land is owned by the étfierfal government
under various jurisdictions, both civilian and ity *° As of 2008, there were about 2.6 million residenith over 85% of
the population residing in the metropolitan areflsas Vegas and Rerfd The state is well known for its easy marriage and
divorce proceedings, entertainment, legalized ggraimd, in eight out of its 16 counties, legalizetive brothels.

Nevada is made up of mostly desert and semianidaté regions, daytime summer temperatures sometimagsise as high
as 125 °F and nighttime winter temperatures magtrea low as —50 °F. The winter season in the sontpart of the state,
however, tends to be of short duration and mildstiarts of Nevada receive scarce precipitatioe. alerage annual
rainfall per year is about 7 inches; the wettestspget around 40 inches.

Nevada has large geothermal resources and is seocbntb California in the generation of electrycftom geothermal
energy. Though total State petroleum consumptidomis Nevada's jet fuel consumption is dispropartitely high due in
large part to demand from airports in Las VegasRedo and from two air bases. The State’s largestp generating plant,
the Mohave Generating Station, which was fueletharily with coal, was shut down at the end of 28@5ailing to install
agreed-upon pollution-control equipment. Nevadalde®me a substantial producer of solar enérgy.

By value, gold is by far the most important minerahed. In 2004, 6,800,000 ounces (193,000,00G gpll worth
$2.84 billion were mined in Nevada, and the statmanted for 8.7% of world gold production. Silver distant second,
with 10,300,000 ounces (290,000,000 g) worth $6fianimined in 20043

Resort areas such as Las Vegas, Reno, Lake Taléaaghlin attract visitors from around the natéord world. Nevada
has by far the most hotel rooms per capita in thitdd States. According to the American Hotel andding Association,
there were 187,301 rooms in 584 hotels (of 15 aremooms). The state is ranked just below Califoriiiexas ,Florida, and
New York in total number of rooms, but those stdiage much larger populations. Nevada has one raiet for every 14
residents, far below the national average of ortellmoom per 67 resident$.
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CALIFORNIA
Capitol: Sacramento
Area: 163,696 sq mi (3 largest)
Population:36.8 million (2008 estimate)
= African-American: 6.7% (as of 2007)
= Asian: 12.5% (as of 2007)
= Hispanic or Latino: 36.6% (as of 2007)
= Age 65 and Over: 11.2% (as of 2007)

Governor: Jerry Brown (D)

Senators: Dianne Feinstein (D), Barbara Boxer (D)
U.S Representatives: 53

Electoral Votes: 55

Median Household Income: $58,931 (as of 2009)

Gross State Product: $1.69 trillion (as of 201@)'+argest in the world
Poverty Rate: 13.2% (as of 2009)

Number in Civilian Labor Force: 15.8 million

Public High School Graduation Rate: 65.8% (as @60

California 2008 Electorate Profile

Once a red state, California has voted reliablyamat since 1992. In the
2008 election, the state voted in favor of Obama B¥1% margin. The
Obama campaign appealed to young people acrosstimry, but his
connection with youth was particularly strong inifdania. A staggering
75% of voters under 30 years old voted in favoP@sident Obama.
While Obama appealed to the younger population, alic@ppealed to
seniors. McCain received even more votes from setian Bush had in
2004.

Because California is so large and so densely ptgail the citizens of
California play a major role in deciding who wikkelected President. The
55 California electoral votes represent 20% ofutbies a candidate needs
to be elected. California provided more than oriedthf Obama’s national

vote margin of 9 million votes. This gave him ameaf almost 3.2

million.

2008 General Election Results

2008Presidential Electoral Results by County

Party Color Candidates Popular Percentage
Vote
Democrat Blue Obama/Biden 8,274,473 61.0%
Republican Red McCain/ Palin 5,011,781 37.0%

2010 Midterm Election Summary

Having served two terms, incumbent Gov. Arnold Sataenegger (R) was ineligible to run and DemoazatyBrown, who
served as governor from 1975-83, took the guberighi@ce. Democrats lost just one seat in the Hdlse of
Representatives.
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If California were a country, it would rank amorgtten largest economies in the world, with a GDilar to that of Italy.

It would be the 35th most populous country. Théesthome to one-fifth (13) of the nation’s 65glest cities, including

four of the top 12 (Los Angeles, San Diego, Sar J8an Francisco). Also, Los Angeles County had thel title of most
populous U.S. county for decades, and it alonedirerpopulous than 42 U.S. state#n 2010, illegal immigrants constituted
an estimated 7.3 percent of the population, the thighest percentage of any state in the coufitry.

California's economy is the largest of any statdh&US, and is the eighth largest economy in tbddvAs of 2008, the
gross state product (GSP) is about $1.7 trilliohiclv is 13% of the United States gross domestidyeb(GDP). As of 2010
California along with Texas leads all other statethe number of Fortune 500 headquarters at 5aoias each
California has historically derived significant ewe from international trade and tourism. Howether state's share of
America's merchandise export trade has been sfesttihking since 2000, from 15.4% to 11.1% in 2608

Agriculture (including fruit, vegetables, dairy,dawine production) is a major California industhy.fact, California is the
world's fifth largest supplier of food and agrieukt commoditie4? California accounts for nearly 90 percent of entir
American wine production. The production in Califar alone is one third larger than that of Australf California were a
separate country, it would be the world's fourtlyést wine produce?.

The research university system in the state idthigersity of California (UC), a public universigystem. There are ten
general UC campuses, including highly reputable W@hd Cal-Berkeley. California is also home to snokable private
universities as Stanford University, the UniversifySouthern California, the California InstituteTechnology, and the

Claremont Colleges.

The Golden State ranks third in the nation in fiefircapacity and its refineries are among the rsoghisticated in the
world. California’s per capita energy consumptistoiw, in part due to mild weather that reducesgndemand for heating
and cooling. California leads the nation in elexityi generation from nonhydroelectric renewablergpesources, including
geothermal power, wind power, fuel wood, landféisgand solar power. California is also a leadiegegator of
hydroelectric power, and the state imports moretetity from other states than any other state2080 and 2001,
California suffered an energy crisis characteriagelectricity price instability and four major bkouts affecting millions of
customers. Two solar power plants are proposeddoiral California, covering 12.5 square miles gaederating as much as
800 megawatts of powét.

© Copyright Envision 2015 36



MINNESOTA
Capitol: St. Paul
= Area: 86,943 sq mi (12largest)
Population:5,266,214 (2009 estimate)
= African-American: 4.6% (as of 2008)
= Asian: 3.5% (as of 2008)
= Hispanic or Latino: 4.1% (as of 2008)
= Age 65 and Over: 12.5% (as of 2008)

Governor: Mark Dayton (D) :
Senators: Amy Klobuchar (D), Al Franken (D) = i),
U.S Representatives: 8 A L

Electoral Votes: 10 Yy, i Ooonoot he
/;, 1 8 58 \\\\\.‘\\“

1,':,
LI

Median Household Income: $55,616 (as of 2009)

Gross State Product: $238 billion

Poverty Rate: 8.1% (as of 2009) léwest in the nation

Number in Civilian Labor Force: 1.2 million

Public High School Graduation Rate: 85.1% (as @@}G- 3¢ highest in the nation

*Of the 31 states where at least 30% of studehtsttee ACT entrance exam, Minnesota recorded thedtatewide average.

Minnesota 2008 Electorate Profile

Republicans held their National Convention in S&atl, Minnesota, hoping
to secure the state’s votes for their party. Thas pvas unsuccessful,
however, and the majority of votes were in favoPoésident Obama, who
won by an 11% margin. Even the Convention couldn&nge voters minds;
18 of the counties that had voted for Bush in 200#d for Obama in 2008.

Minnesota typically sees a high voter turnout beeatey allow people to
register to vote up to and on Election Day. 2008 na exception; voter
turnout was 77.9%. Minnesota has voted for a deatdor President since
the 1920’s all but once, and the North Star stateedocal Walter Mondale
his only electoral votes in the 1984 Reagan laddslictory.

2008 General Election Results

2008 Presidential Electoral

Party Color Candidates Popular Percentage
Vote Results by County
Democrat Blue Obama/Biden 1,573,354 54.1%
Republican Red McCain/ Palin 1,275,409 43.8%

2010 Midterm Election Summary

Minnesota Democrats lost one seat in the US Hau&epublicans. The Minnesota gubernatorial racarmeamore
interesting in 2009, when incumbent Tim Pawlenty §Rnounced that he would not seek a third termemthe polls closed
on Election Day, Mark Dayton (D) and his Republicgaponent both tallied over 900,000 votes, but Dayead by fewer
than 9,000, prompting an automatic recount.
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Nearly sixty percent of Minnesota's residents livéhe Minneapolis-Saint Paul metropolitan areavin@s the "Twin
Cities", the center of transportation, businessiaddstry, education and home to an internatioriatiywn arts community.
The remainder of the state consists of westermigsanow given over to intensive agriculture; decids forests in the
southeast, now cleared, farmed and settled; anié$sgopulated North Woods, used for mining, fioyesind recreation.

The state is known for its moderate to progrespoliics and social policies, civic involvement,danigh voter turnout.
Minnesota ranks among the healthiest states, amd highly literate population. The Minneapolist&d&taul metropolitan
area is considered to be the arts capital of theeplidwest. In the United States, the number eatbr seats per capita in
Minneapolis-Saint Paul ranks behind only New YoikyC?

Minnesota is home to 19 Fortune 500 companies,dticy 3M, Target, Best Buy, General Mills, Hormeldds and US
Bancorp22 Agriculture is still a major part of the economyee though only a small percentage of the popuiatiss than
1% are employed in the farming industfyMinnesota is the U.S.'s largest producer of sbgats, sweet corn, and green
peas for processing and farm-raised turk&y=orestry, another early industry, remains stroitf Wegging, pulpwood
processing, forest products manufacturing, and pameluction.

The state's nicknam&he Land of 10,000 Lakeis no exaggeration; there are 11,842 lakes o@erctes (.04 km?) in size.
The Minnesota portion of Lake Superior is the |atge 962,700 acres (3,896 km?) and deepest (80 12390 m)) body of
water in the state. Minnesota has 6,564 naturatsiand streams that cumulatively flow for 69,00f2sn(111,000 km§®
Today Minnesota has 72 state parks and recreaté@sab8 state forests covering about four miliores (16,000 km?), and
numerous state wildlife preserves, all managecbyMinnesota Department of Natural Resources.

The North Star state is a leading producer of ethand has over a dozen ethanol production plaitsapily in the southern
half of the state. Minnesota is one of the fewestahat require the statewide use of oxygenatedmgassoline blended with
10 percent ethanol. Minnesota is a major produteirad power. Over two-thirds of Minnesota housetsolise natural gas
as their primary heating fuel during the statetsglocold winters. Two nuclear power plants nearTiwin Cities generate
nearly one-fourth of the electricity produced ie gtate’
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VIRGINIA

Capitol: Richmond

Area: 42,774 sq mi

Population: 7.7 million (2008 estimate)
= African-American: 19.9% (as of 2008)
= Asian: 4.9% (as of 2008)
= Hispanic or Latino: 6.8% (as of 2008)
= Age 65 and Over: 12.1% (as of 2008)

Governor: Bob McDonnell (R)

Senators: Jim Webb (D), Mark Warner (D)
U.S Representatives: 11

Electoral Votes: 13

Median Household Income: $59,330 (as of 2009)
Gross State Product: $356 billion (as of 2010)
Poverty Rate: 9.2% (as of 2009)

Number in Civilian Labor Force: 4.1 million

Public High School Graduation Rate: 68.3% (as @60

Virginia 2008 Electorate Profile

In order to win the solidly republican state of §liria, . . )
President Obama needed to win large majorities in 2008 Presidential Election results

DATA #OURCE:

My by Andrew G, Ckm

Virginia State Board of Eleetions

northern Virginia with close ties to Washingtondan in Virginia
dent the traditional GOP dominance in Norfolk- GOP percentage {McCain)
Hampton Roads arééEfforts in Northern Virginia B omsmer

were a success, and Obama won 22,000 more votes ing %%

the region than Kerry had in the previous election. 55

45-49%
40-44%
35-39%
30-34%
20& & below
{rounded)

Results came down to Obama’s massive campaign
efforts. Obama opened more offices around the state
than any democratic candidate in the past detade.
Contact with voters can be very important. It gitles
party a chance to answer questions, clarify pafts
conflict, and sway voters with persuasive langu&ge.
10 voters who spoke with someone from the Demazra
Party voted for Obama, and 6 in 10 voters who spoke
with someone from the opposite party voted for MeCa 2008Presidential Electoral Results by County

EENOO0O0

2008 General Election Results

Party Color Candidates Popular Percentage
Vote
Democrat Blue Obama/ Biden 1,959,532 52.6%
Republican Red McCain/Palin 1,725,005 46.3%

2010 Midterm Election Summary

Three incumbent Democrats lost to Republican chgéles for US House seats. A fourth incumbent Deatazarrowly
prevailed in the 1M Congressional District, needing a recount befbeerésults were official.
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As of 2000, Virginia had 15 of the 100 wealthiestioties and independent cities in the country, hagp®n median income.
In addition, Virginia tied with Colorado as havitite most counties (10) in the top 100 based orcg@gita income. Loudoun
and Fairfax counties in Northern Virginia have tighest and second highest median household incaseectively, of all
counties in the United States as of 2006.

In 2006 and 200Forbes Magazineoted Virginia as having the “best climate for imess” in the United States citing
economic growth, business costs/incentives andtyullife.®® There are seven Fortune 500 companies headquhitere
Northern Virginia, and nine in the Richmond arealydive metro areas in the country have more Foat600 companies
than the Richmond area. Virginia has seventeehRotdune 500 companies, ranking the state tentiomaide 5!

Well-known government agencies headquartered inHgam Virginia include the CIA and the Dept. of Be$e. Many of
Northern Virginia's well-educated population woikedtly for Federal agencies; many others workdiefense and security
contractors. The Hampton Roads area has the lazgaséntration of military bases and facilitiesaofy metropolitan area in
the world, making Virginia the home of more acttugy military personnel than any other state.

According to the American Electronics Associatiwirginia has the highest concentration of technglogrkers of any
state$? Computer chips became the state's highest-grossgipgrt in 2006, surpassing its traditional top@xp of coal and
tobacco, combined. In addition, the economy of Miaincludes cattle, tobacco and peanut farmirgnatoes recently
surpassed soy as the most profitable crop in MidiWineries and vineyards in the Northern Neck andglthe Blue
Ridge Mountains also have become increasingly @opul

Virginia accounts for nearly 10 percent of U.S.Iqmaduction east of the Mississippi River. Virgits only petroleum
refinery, in Yorktown, processes foreign crudedglivered by barge via the Chesapeake Bay. TheDOHdinion state has
two nuclear power plants, which typically provideoat one-third of the electricity generated wittlie state. Two of
Virginia's coalbed methane fields are among theltdp natural gas fields in the United States. Viaestablished a
voluntary renewable portfolio goal that encouragiiigties to generate 12 percent of base-year Z#0&s from renewable
sources by 202%.

Virginia has a mixed health record, ranking as2hst overall healthiest state according to the 200@ed Health
Foundation's rankings. Racial and social healthatiies exist, with African Americans experienc2ifg9% more premature
deaths than whites, while 13.6% of Virginians lacky health insurance. According to the Center®feease Control and
Prevention's 2007 survey, 25.3% of Virginians drese and another 36.6% are overweight, and ont@ 8f residents
exercise regularl$?

Virginia's educational system consistently rankthimtop ten states, with Virginia students outpering the average in all
subject areas and grade levels tested. The Quility Countseport ranked Virginia's K-12 education fourthttiaghe
country® The Commonwealth of Virginia also boasts severgiressive public universities, including the Unaigyr of
Virginia, the College of William & Mary, James Madin University and Mary Washington University.
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OHIO
Capitol: Columbus
Area: 44,825 sq mi
= Water Area: 3,877 sq mi
Population:11.5 million (2009 estimate) —7largest
= African-American: 12.7% (as of 2009)
= Asian: 1.6% (as of 2009)
= Hispanic or Latino: 2% (as of 2009)
= Age 65 and Over: 13.4% (as of 2009)

Governor: John Kasich (R)

Senators: Sherrod Brown (D), Rob Portman (R)
U.S Representatives: 16

Electoral Votes: 18

Median Household Income: $46,645 (as of 2009)

Gross State Product: $444 Billion (as of 2009) & atgest in the world
Poverty Rate: 12.3% (as of 2009)

Number in Civilian Labor Force: 5.9 million (as2010)

Public High School Graduation Rate: 74.3% (as0ff6)

Ohio 2008 Electorate Profile

Historically, control of Ohio has oscillated betwethe two major parties. Democrats
and Republicans are pretty evenly matched in Obi@mment. No Republican has
ever been elected President without winning Ohio.

On Election Day 2008, Obama's win in heavily pofrdaareas such as Cleveland, ?
Columbus, Toledo and Cincinnati greatly contributedhis victory in the state.

McCain did best in the Republican heart of theesttite state's center and western
parts composed of relatively rural areas combingd @incinnati and Columbus'
heavily Republican suburbs. In addition, McCain vedirbut one county in the
Appalachian southeast, mirroring the troubles Obhaththroughout this region. On
the other hand, Obama did best in the Democratie-b@leveland (where he won
almost 70% of the vote), Youngstown and the heawilipnized counties next to
Pennsylvania.

2008 General Election Results

2008Presidential Electoral Results by County

Party Color Candidates Popular Percentage
Vote
Democrat Blue Obama/Biden 2,940,044 51.50%
Republican Red McCain/Palin 2,677,820 46.91%

2010 Midterm Election Summary

The 2010 Ohio senate race became more interestifgniuary 2009, when Sen. George Voinovich (R) anced he would
not seek a third term. Fellow Republican Rob Pontnaaformer US Representative, held the seat fopaity after
convincingly defeating Democratic nominee Lee Fishi¢h a popular vote of 57% to 39%.
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The state has 5 of the top 115 colleges in th@nasiccording tdJ.S. News and World Repsr2010 ranking®, and was
ranked #8 by the same magazine in 2008 for bebtdtfool$E Overall, in 2010 the state's schools were ranlkeuh #he
country byEducation Weef while the state itself was second only to Texasaning the most U.S. cities in the top 30 best
places for new college graduates, accordingusinessWeek

Ohio has the largest bioscience sector in the Maiwand is a national leader in the "green" econddhyjo is the largest
producer in the country of plastics, rubber, fattéd metals, electrical equipment, and appliafic@hio is home to world
class medical facilities, led by the Cleveland €linvhich has locations throughout the world. 1©20U.S. News and
World Report ranked the clinic as the fourth bestyital in the country, and the #1 heart centéhéncountry for the 15th
year in a row?

The state is recognized internationally as the I'Ba&dl Corridor”, while Toledo is recognized asational solar center,
Cleveland a regenerative medicine research’hDiayton an aerospace and defense hub, Akron therwdapital of the
world, Columbus a technological research and deveémt hub, and Cincinnati a mercantile Rtib.

Ohio is home to 23 Fortune 500 companies, incluéiractor & Gamble, Kroger, Macy’s, Nationwide, Ggedr Tire &
Rubber, Progressive and Sherwin-Williafhs.

Ohio's agricultural market exports many differerdaqucts. Ohio ranks 1st in the production of Swissese out of all 50
states, 2nd in eggs, 3rd in tomatoes, 6th in sayend 6th in corn for grain. The agriculture éwhl processing and eatery
industries are heavily intertwined in Ohio. For exde, Ohio being the 3rd largest producer of toregtio the United States
in turn has the world's largest ketchup procesglagt in Fremont, Ohié® They are #16 in the nation for beef production,
and #5 in flower production. Ohio's agriculturadlustries represent $93 billion of the state's endomutput, employing one
in seven Ohioans directly or indirectly. The numbgfarms in Ohio stood at 75,700, as of 2007, cogel4,200,000 acres
(57,000 km2) of land. 47.5% of all farms are opedaty residents aged 35-54.

Energy consumption in Ohio’s industrial sector maknong the highest in the nation. Ohio has thergkbighest refining
capacity in the Midwest. The completion of a pipelfrom the Rocky Mountains could increase Ohiotaltnatural gas
supply in the near future. In August 2003, a transion failure in Ohio led to the largest blackouNorth American
history, affecting over 50 million people. Coal igglly fuels close to nine-tenths of net electsiaeneration in Ohio. Ohio
is rich in coal and offshore wind energy poteritiat has relatively few other energy resources.
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MISSOURI
Capitol: Jefferson City
Area: 69,704 sq mi
= Water Area: 818 sq mi
Population: 5,987,000 (2009 estimate)
=  African-American: 12% (as of 2009)
= Asian: 1.6% (as of 2009)
= Hispanic or Latino: 2.5% (as of 2009)
= Age 65 and Over: 13.5% (as of 2009)
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Governor: Jay Nixon (D)

Senators: Claire McCaskill (D), Roy Blunt (R)
U.S Representatives: 8

Electoral Votes: 10

Median Household Income: $45,229 (as of 2009)
Gross State Product: $216 billion (as of 2009)
Poverty Rate: 11.6% (as of 2009)

Number in Civilian Labor Force: 3 million (as of PO)
High School Graduation Rate: 77.2% (as of 2001)

Missouri 2008 Electorate Profile

The Missouri bellwether is a political phenomenbatinotes that the
state of Missouri voted for the winner in all bwbtU.S. Presidential
election since 1904 (the exceptions are 1956 af08)2WVhile states
like Ohio, lowa, Nevada, and New Mexico have beguably
stronger indicators of political trends in receaass, Missouri has
been a consistent swing state since 1904.

Prior to the 2008 election, most news organizatemssidered this
state a toss-up. Missouri was the closest sta2008, with some news
organizations not calling the state until two weaksr the election. A
high turnout of voters in the GOP strongholds oé&re County
(Springfield) and St. Charles County combined v@dthama's
unsatisfactory performance in the more rural pafrthe state gave
the edge to McCain. McCain nipped Obama by fewan #h 000

votes and the margin of victory was a minusculéedéince of 0.14%.

AT S
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The state was so close that Obama could have yeggled for a 2008Presidential Electoral Results by Count

recount, but since he had already won the presidér@csaw no need
to do so.

2008 General Election Results

Party Color Candidates Popular Percentage
Vote
Democrat Blue Obama/Biden 1,441,911 49.29%
Republican Red McCain/Palin 1,445,814 49.43%

2010 Midterm Election Summary

Sen. Kit Bond (R) announced in 2009 he would neksefifth term in 2010. Fellow Republican Roy Blgiefeated Robin
Carnahan to hold the seat for his party. Misso@mdcrats lost one seat in the US House of Repmabers. Fifty-eight
percent of independent-registered voters sided Républican candidates, and just 31% with Democrats
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Missouri has both Midwestern and Southern cultunfdiences, reflecting its history as a borderestétis also a transition
between the Eastern and Western United Stated, Bels is often called the "western-most Eastetyl' and Kansas City
the "eastern-most Western city." The state's pdipnlaensity 86.9 in 2009, is also closer to theomal average (86.8 in
2009) than any other state. Also, the U.S. Cent28@0 found that the population center of the EaiStates is in Phelps
County, Missouri.

Kansas City is Missouri’s largest city, ranking™3ationally in population, and #ationally in metro area population. Due
to suburbanization, St. Louis has lost 58 percéits @opulation since 1950, when it was tiel@gest city in the country.
St. Louis now stands as the"Srgest city in the country, but 8 metro area population.

The agriculture products of the state are beehsans, pork, dairy products, hay, corn, poultrygsam, cotton, rice, and
eggs. Missouri is ranked 6th in the nation forpheduction of hogs and 7th for cattle. Missouniaaked in the top five
states in the nation for production of soy bearsof2001, there were 108,000 farms, the secogédanumber in any state
after Texas. Missouri actively promotes its rapigitpwing wine industry.

Missouri has vast quantities of limestone. Othspueces mined are lead, coal, and crushed storssoMtii produces the
most lead of all of the states. Most of the leadesiare in the central eastern portion of the .Siitesouri also ranks first or
near first in the production of lime, a key ingreuli in Portland cement. Coal is the dominant faeklectricity generation in
Missouri and typically supplies more than fourt#tof the electricity market. Missouri has subsgmuclear capacity,
minimal coal and crude oil reserves, and few othajor energy resourcés.

The Mississippi River and Missouri River are comaedly navigable over their entire lengths in Miago The Missouri
was channelized through dredging and jettys anditississippi was given a series of locks and danesbid rocks and
deepen the river. St. Louis is a major destinakiorbarge traffic on the Mississippi River. TwotbE nation's three busiest
rail centers are located in Missouri. As of Janu20¥0, the state’s unemployment rate is 9% %ourism, services and
wholesale/retail trade follow manufacturing in imfamce. St. Louis is home to seven Fortune 500 emigg, including
Monsanto. The state’s"§ortune 500 company is based in Carthage (pop002SW Missourif*

Missouri is the only state in the Union to have twexleral Reserve Banks: one in Kansas City (semwegjern Missouri,
Kansas, Nebraska, Oklahoma, Colorado, northern Mexico, and Wyoming) and one in St. Louis (servigtern
Missouri, southern lllinois, southern Indiana, veestKentucky, western Tennessee, northern Misgissapd all of
Arkansas)?
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